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Brief history of ILSI involvement

Á1996 ïILSI Center for Health Promotion PAN 
Program established

Á1999 ïCEO dinner

Á2000-2010  

TAKE 10!, Animal Trackers

PAHO project

PAN in Asia

Get Healthy Together

Healthy Kids for Life

Healthy Lifestyles, Healthy People 

Surveys, workshops, publications



What is the overarching impact?

ÁHas this work relieved pressure on the industry?

ÁHave the interventions tested showed strong 

effectiveness?

ÁAre they sustainable and able to ñpay their own 

wayò?

ÁHave the outcomes suggested new ways to 

think about the problem to provide alternative 

approaches to ñcommand and controlò?
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Godzilla vs. Bambi
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éAND?

Biology



We have built the environment to 

serve human biology

Environmental factors serve as cues to 

reward-seeking behaviorðhelping us 

develop heuristics or short cuts in order to 

save physical and cognitive energy

Humans are ñcognitive misersò



Humans are built for action, not 

thought (thought is expensive)

http://customerinnovations.files.wordpress.com/2008/09/brain-a-b-c1.png


The status quo is powerful

ÁBiological incentives are reinforced by 

external incentives to support ñbadò 

behavior

ÁTo overcome this we will have to activate 

basic internal motives and reinforce this 

with external incentives and a supportive 

environment 



What will it take to move 

the needle?
ÁSmall steps and nudgesðyes

ÁParental involvement in nutrition and PA 
environmentðyes

ÁIndustry continuing to improve food health 
profilesðyes

ÁYes, yes, yesé

ÁAND, a clear approach for motivating individuals 
to change their behavior that is relevant in the 
momentéwhat is in it for me right NOW?
- This is about creating a social and economic structure 

whereby more healthful behavior is linked to the 
cultural value structure and emotion in the moment.


